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Online Counts Engine

Pacific Micromarketing has released version 3.0 of the Online Counts Engine.

Pacific Micromarketing has released Version 3.0 of its industry leading online counts engine. In this release
a number of enhancements have been added to make your online counts experience more efficient.

Mutually Exclusive Counts

Join multiple counts into one list to guarantee you receive no duplicates in the list. Also flag from which
count each record in the list comes from.

Select the Wiutually Exclusive DataQoption in the Counts Tab (Figure 1) to access the Mutually Exclusive
Tab (Figure 2).

IZ::—:I Mutually Exclusive Data

Figure 1 Mutually Exclusive Selection - =
Figure 2 Muatually exclusive Tab

By clicking on the Mutually Exclusive tab you will be presented with the Mutually Exclusive window
showing previously saved counts (Figure 3). Drag counts to the selection area and name them (Figure

4).These are the names that will appear on your list extract.

In this example two previous counts have been used and given selection names.

Mutually Exclusive
Q, Search exclusive counts lists singles in vic

Selection 1

m_test_wic_1

singles in vic
g and
single fernale in vic

m_test 99 single female in vic
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Figure 3 Previously Saved Counts Figure 4 Drag Counts To Create New List
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Once you select a count you will then see a quote and can download the list, broken into your selections,

(Figure 5) with unique records across the whole file.

Total records available

68,415

Exact matches Continuum
68415 0
Selection 1 44057
Selection 2 24358

Estimated cost

57@53.597

1.053.597 cred)

Request quote

Figure 5 Quote by Selection List

Survey Question Searches

Search Survey Questions by keywords and find them in either the Question or in the Question Answer.

Select the Refine Your Search option in the Counts Tab (Figure 6) and you will be presented with the Search
all Questions menu (Figure 7).

Q) Searchall questions

" Include Responsas in results

I Refine Your Search I v Readyta Use datasets

Figure 6 Refine Search Q| search ready to use datasets
Tab

Beauty Interest {Total: 282,619}

Figure 7 Survey Question Search Interface
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Select Include Responses in results if you wish to search on a keyword and find questions and question
answers which match. The questions that fit this search will be displayed in either the Matching Question
or Matching Response lists. (Figure 8).

Q, ANZ o

%" Include Responses in results

Figure 8 Search Groups

Upload Selection Criteria

Upload your own list of Micro Segments, Census Collection District (CCD) or Postcodes to use as a selection
criteria in the Global Filters section.

In the Files Tab select the Wpload User FilterGmenu item (Figure 9).

Upload File Upload a File

File List User Global List Name :

Upload User Filter Filter Type : Microsegments A

User Filter List

Browse...

File to Upload :

Upload File

Figure 9 Upload List Interface

Upload the selection file you have and pick the file type and name the uploaded file.
I CCD Australian Bureau of Statistics 200 household geographic segment.
I Microsegments - CCD broken down into 15 household geographic segment.

1 Postcode CAustralia Post geographic segment.

Once you have uploaded your file it will appear as a drop down list in the Blobal Filterstab in the Counts
engine (Figure 10).
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http://pmmwebweb-1:8084/PMMOnline_Export/Schedule/Sample_UserFilter_List_File_MSeg.txt
http://pmmwebweb-1:8084/PMMOnline_Export/Schedule/Sample_UserFilter_List_File_PostCode.txt
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Use the following Global Filters:

I User Filter - CCD
T User Filter - Micro Segments
I Postcode

PAQIFIC

MICRLMARKETING Main == Counts Quotes Users Credits Files Help

Country  Australia ¥ Search Preferences QLIRS Refine Your Search  Appends  Suppression Data  Final Selections

Global Filters >

Global Filters

Q search global filters

Population Growth Rate

Post Code

Property Size sqgm User Filter - CCD

Property Type Please select v
7 cedlist-2

Survey Response Recency (For Refine your
Search Only) ‘ 7 User Global Filter 1 - AU

Pro Value .
perty ' User Global Filter 2 - AU (2)

Relations Grou
P ' User Global Filter 2 - AU

Relations Ty
ype " User Global Filter 3 - AU

State
" ced list 1

User Filter - CCD

User Filter - Micro Segment

Figure 10 example CCD

You can now use the file as a selection Global Filter.

Click here »

1o unlock Pacific Micromarketing’s
New Online Counts Engine

Access 12,000,000 multi-channel
records 24,7
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